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Jiangsu King's Luck Brewery Joint-Stock Co., Ltd.
Responsible Marketing Policy
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Jiangsu King's Luck Brewery Joint-Stock Co., Ltd.(herein after referred to as “the Company”)
has formulated this Policy to ensure that the Company conducts responsible marketing,
advertising, and product promotion, in compliance with relevant laws, regulations, and business
ethics. It aims to enhance the Company's sustainable operations and development and to reflect its

commitment to social responsibility values.
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I.Scope of Application
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This policy applies to all employees of the Company's functional departments and
subsidiaries.
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II.Requirements for Responsible Marketing
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The Company strictly obeys all laws and regulations related to marketing practices, as well as
industry standards applicable to the Company's relevant businesses. These include, but are not
limited to, the Civil Code of the People's Republic of China, the Product Quality Law of the
People's Republic of China, the Anti-Unfair Competition Law of the People's Republic of China,
the Advertising Law of the People's Republic of China, and the Law of the People's Republic of
China on the Protection of Consumer Rights and Interests.
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III.Commitments to Responsible Marketing
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1. Do not falsely report products or services.
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2. Do not make false or misleading statements about the Company's products, services, or

performance, nor make misleading statements about competitors' products or services.
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3. Display signs and notices in prominent locations within business premises to prohibit
the sale of alcoholic products to minors.
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4. Ensure that all marketing policies, advertisements, and marketing activity materials are
reviewed by relevant departments and approved by authorized management personnel to ensure
accuracy and compliance.
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5. Fully respect and protect the privacy and data of customers, consumers, and associated
parties.
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6. Actively conduct consumer education activities to enhance consumers'ability to evaluate
products and services and guide them towards rational consumption.
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7. Regularly organize responsible marketing training sessions for all employees involved
in marketing to raise their awareness and understanding of responsible marketing practices.
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8. Actively conduct training for channel partners to strengthen their compliance in

operations and product sales services for better carrying out responsible marketing.
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9. Maintain open channels for consumer inquiries, complaints, and after-sales services to
fully protect consumer rights.
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10.Properly preserve relevant marketing materials for evaluation or review when needed.
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IV.Auditing and Supervision of Responsible Marketing
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The Company has established a comprehensive responsible marketing audit procedure.
Employees of the Company are obliged to accept supervision from higher authorities, audit and
discipline inspection departments, and the public. The Company also provides channels for

complaints and whistle-blowing to assess the compliance of its responsible marketing policies and



product promotions. In addition, The Company regularly conducts specialized audits on
responsible marketing and will correct any non-standard issues in marketing practices.
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V.Revisions and Review
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The Company will regularly review this policy annually and make revisions as necessary.



